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Peace be upon to you and your family

Regency Group has outpaced its competitors in the industry by prioritizing convenience and
innovation to cater to contemporary lifestyles. By being at the forefront of cutting-edge solutions,
they have set new benchmarks and are consistently advancing them. As a resulf, customers enjoy
an unparalleled shopping experience that sets Regency Group apart from the rest.

Our commitment to providing high-quality products at competitive prices has been a driving force
since the opening of our first outlet in 2010. I would like to extend my sincere appreciation tfo the
hardworking team for their relentless efforts and look forward to many more

fruitful years together.

Our culture is built on treating our customers and clients with respect and faith, which is
reflected in everything we do.

Looking ahead, we remain committed fo exploring potential markets in Qatar and other GCC
regions, and working towards achieving mutually beneficial relationships with our business
partners and cooperators. Through the culture of continuous learning,development, and perfor-
mance improvement that our team embodies, we are confident in our ability to achieve these goals
in the coming years.
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“We believe in treating our customers and clients with respect and faith and

that reflects our culture"
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Our goal is to establish ourselves as the top shopping choice for
our customers by providing unparalleled value, consistent innova-
tion, and exceptional customer service. We are dedicated to uphold-

ing our "Real Product Real Price" Brand Promise to consistently
exceed expectations.
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Our aim is fo be the leading and customer-centric marketplace
in our communities, known for offering the most welcoming buying
experience in the retfail industry. Our goal is to provide a place
where people can effortlessly discover and purchase anything they

desire while saving time and money. We strive fo elevate our brand to
premier status.
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Since 2010, Regency Group has built a loyal customer base and remained competitive in the dynamic refail sector. We have continuously upgraded our
services fo cater fo the evolving needs of our customers who have supported us throughout the years.

Under the esteemed leadership of our chairman, Mr. Ali Ahmed A A Al-Kuwari, a well-respected national figure, our business has gained a reputation
for excellence. Additionally, our Managing Director, Mr. Ameerudheen Kunhammed, has over 20 years of experience in the FMCG sector in Qatar, allowing
him to identify customer preferences and curate products and services accordingly.

At Regency Group, our driving force is the unwavering commitment fo meeting the needs of our customers by providing them with the necessary
resources. We are dedicated to creating hypermarkets that contribute to the well-being of our customers, community, and the planet, striving to make

it a better place each day in this ever-changing marketplace.

No matter the business's type or size, whether small independents or large multinationals, we welcome the opportunity to learn about the people and
share their products and brands.

As an established Group, we have ambitious plans for the flourishing Qatar market and across the GCC region. In the coming decades, we will continue
to revolutionize our industry while remaining steadfast to our core values.
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www.regencyqtr.com
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Central Market Road, Abu Hamour -
Tel: 44505500, Fax: 44503060 ¥

REGENCY SHOPPING COMPLEX
Umm Salal Ali | Al Wusail Street
T: +974 4427 5500

Ain Khalid | Umm Al Seneem
T: +974 4435 2105

Al Wakra | Al Daayen Street
T:+974 4038 6899

Gold Plaza | Central Market Road
T : +974 4427 8955

lzghawa | Izghawa Souq
T :+974 4037 1817

REGENCY HYPER TRADE CENTRE
Al Gharrafa | Family Park
T :+974 4411 9684

REGENCY Xpress

Umm Al Amad | Umm Salal Ali
T :+974 4427 8555

Al Sakhama | Shamal Road
T: +974 44621722

www.regencyqtr.com
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For the past fourteen years, Regency Group has been carefully assessing potential products from global producers and dealers to import directly
for local distribution, with the goal of attracting more customers to our venues and increasing revenue by distributing to other local companies.
Currently, there is a vast potential in Qatar to establish a wholesale and trading division that can introduce various new brands and products from

different parts of the world into the country.

We specialize in selling fast-moving consumer goods, and when our sales increase, it necessitates bulk quantities of goods. As we move more goods
within a specific time frame, there arises an opportunity for potential manufacturing of those products. This would increase both profitability and

contribute to the value-added business to the state of Qatar.

www.regencyqtr.com
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Regent Trading has been operating since 2010, with a main focus on
department stores fo cater all customer segments of Qatar's diverse
and multi-ethnic population through further diversification and recogni-
tion of global market trends.

We are particularly attentive to building our own brand of household,
electronics, stationary, health care, and cosmetics products. We have
also recently expanded into the clothing sector. We operate Regent as
independent business divisions that are dedicated to the successful
sales and distribution of consumer brands by adhering to the principle
standards and building long-term relationships

www.regencyqtr.com




OUR OWN
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Sponges | Frypan | Cutting board | Knife | Floor cleaner Dust cleaner |
Cooking pan | Cooker | Cloth clip | Kettle Cooking Sticks | Ropes | Paper Rolls
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TAG, our brand, has earned the trust of thousands of customers in Qatar,
with our products being used in living rooms, kitchens, laundry rooms,
bathrooms, and being passed down to future generations. We are dedicated
to improve people's lives in small but meaningful ways every day. As our
brand continues fo grow, we remain rooted in our purpose, values, and
principles. We strive to be the best we can be and do our best for our
customers, for each other, and for the world around us, knowing that this
will lead to mutual success.

www.regencyqtr.com
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Miguelitos Ice Cream is a popular ice cream brand in the Philippines. It is known for its wide

variety of ice cream flavors and unique offerings. Miguelitos Ice Cream has been around for more
than 20 years now and has established itself as a beloved soft serve ice cream brand in the

Philippines. The brand offers 80% less sugar soft serve ice cream flavors like chocolate, vanilla,
avocado, and mango, as well as more unique and local flavors such as ube, coconut ice cream, and

many more!



OUR NEW

VENTURE

Programs:

Gym | Play Station | Fuss Ball | Snoker/Billiards | Table Tennis | Air Hockey
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Central Market Road, Abu Hamour,

P.O.Box 10407, Doha Qatar.
Tel: 4974 4450 5500 | info@regencyqtr.com
www.regencyqgtr.com
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